WINE OVERSEAS MARKETING.

No. 39 of 1954.
An Act to amend the Wine Overseas Marketing Act 1929-1953.
[Assented to 29th October, 1954.]
[Date of commencement, 26th November, 1954.]
BE it enacted by the Queen’s Most Excellent Majesty, the Senate, and the House of Representatives of the Commonwealth of Australia, as follows:—
Short title and citation.
1.—(1.)	This Act may be cited as the Wine Overseas Marketing Act 1954.
(2.)	The Wine Overseas Marketing Act 1929-1953, as amended by this Act, may be cited as the Wine Overseas Marketing Act 1929-1954.
Definitions.
2.	Section four of the Wine Overseas Marketing Act 1929-1953 is amended by inserting before the definition of “wine” the following definition:—
“‘brandy’ means brandy distilled from wine;”.
Application of moneys paid into Fund.
[bookmark: _GoBack]3.	Section twenty-two of the Wine Overseas Marketing Act 1929-1953 is amended by omitting from paragraph (e) the words “of Australian wine” and inserting in their stead the words “,whether in Australia or elsewhere, of wine or brandy”.

